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Cultural heritage and Tourism: a natural alliance

Tourism sector in Andalucia
- 26 million tourist
- 12% of regional GDP

7 million cultural tourists
Smart option for:

Period of crisis Fighting against seasonality Focusing on profitable markets
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Fighting against seasonality

=1Q =2Q "3Q 4Q

37,1%

28,3%

26,7%

19,1%

TOTAL TOURISM CULTURAL TOURISM



Focusing on profitable markets
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Cultural heritage and Tourism: a natural alliance

Tourism sector in Andalucia
- 26 million tourist
- 12% of regional GDP

7 million cultural tourists
Smart option for:
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UNESCO World Heritage
Alhambra Palace: 2,5 million visit
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UNESCO Intangible Heritage
Flamenco, a strong touristic asset
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Cultural heritage and Tourism: a natural alliance

Mutual benefits:

Benefits of Cultural and
recreation sector from Tourism

TSA of Andalucia:
500 million euros revenues due
to Tourism demand
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Cultural heritage and Tourism: a natural alliance

- Tourism and Cultural
stakeholders: natural allies, but...

- Not only for business

- Also for protection
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Andalvria
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Cultural heritage and Tourism: a natural alliance

Setting of common goals and
objectives based on natural
affinities: win-win situation
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RIS3 Andalusia: Prioritisation
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Cultural heritage and Tourism: a natural alliance

Two projects:

- Big data: Sentiment analysis of
tourism destination

- Andalusia, your roots
("Andalucia tus raices")
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Andalvia
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TUS RAICES...

Big data: Sentiment analysis of tourism
destination

Development of a tool for measurement
of sentinment for tourism destinations
for tourism destination managers

decision-making
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Public Cultural

Accommodation Restaurants Transport . .
infrastructure heritage
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Responsible for the implementation:
Tourism Regional Goverment

Departments are in charge for the implementation:
SAETA and University of Malaga

Timetable:
2017

Budget:
45,000 euros
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TUS RAICES...

"Tus raices en Andalucia" is a touristic
project focus on valuing our heritage to
revitalize our present.

- Grounded on feelings and family ties, which
unite different religions, countries and
cultures.

Target markets
Andalusian migrants and its descendants
International markets with cultural ties
with Andalusia

Countries with historical relations with

Andalusia




Responsible for the implementation:
Tourism Regional Goverment

Departments are in charge for the implementation:
Promotion Department

Timetable:
2017 -2020

Budget:
300.000 euros / year
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La emocion de poder



Working group

How has your region
incorporated data within
Cultural Heritage
management?

Intangible Heritage and
Smart Specialisation

Has your region
considered the pairing of
Tourism and Culture as a
Smart Specialisation?
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a natural alliance...
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SMART SPECTIALISATION and CULTURAL HERITAGE. An engine for innovation and growth - 53 Platform thematic workshop
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